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WHO WE ARE
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We reflect upon the Nordic Life-

style and Scandinavian design
ethos, celebrating the simplicity of
great and lasting style with modern
day essentials and new classics.

An equestrian brand rooted in
Scandinavian simplicity

Design is woven into the fabric of everyday life in
Sweden and whilst the entire Scandinavian region is
renowned for its innovative and minimalist designs,
Swedish design in particular is known for its emphasis
on sustainability and functionality.

These values are true in the Swedish brand - Stierna
Equestrian Sportswear, which has taken the market
by storm and brings something new and different to
equestrian retailers. Quickly becoming the preferred
choice of many top riders, including World Champion,
Ros Canter, lzzy Taylor and Jesse Campbell to mention
just a few, Stierna carries all the hallmarks of a functional
range that offers something more.

Stierna believes every equestrian is an athlete, whate-
ver level they ride at, and therefore all garments are of
the highest technical standard with innovative fabrics
including Bamboo Charcoal and EquTex the company’s
own 4-way stretch fabric. The sports fit, combined with
the waterproof, windproof and fully breathable capa-
bilities ensure that riders can perform at their optimum
and don't have to think about their clothing - allowing
them to totally focus on the partnership with their horse.

Growing up in the north of Sweden near the Arctic
Circle, founder and designer Helena Strémback expe-
rienced the extremes of weather, with up to 50 degrees
difference between the summer and winter seasons.
This inspired a life-long career as a product developer
and designer in outdoor sports such as climbing, skiing
and golf, before returning to her passion of equestrian
sport and launching Stierna Equestrian Sportswear in
2015 with partner Robert Kos.

The advanced simplicity of the Stierna range is focused
on a three-layer system, combining and layering gar-
ments. With its athletic fit, the range is ergonomically
designed and has a strong core range that keeps the
offering stylish and simple for retailers and consumers,
with one or two colours and new garments added per
season including base and mid layers, plus outerwear
for all conditions.

#BECAUSE
EVERYDAY
IS A GOOD
RIDING DAY



WHO WE ARE

Born and raised in Haparanda in the north of Sweden
not far from the Arctic Circle, Stierna founder, Helena
Strémback was a dedicated rider and learned from an
early age how to dress to cope with rain, snow and
extreme cold conditions. This knowledge inspired a
life-long career working within product development
in physical outdoor sports such as climbing, skiing
and golf. When riding, she automatically adopted the
three-layer principle of dressing to avoid the wet and
the cold, however, finding equestrian garments with
the smart functionality she was used to proved to be
difficult. She developed a brand new category for
riding wear and Stierna Equestrian Sportswear was
born. Stierna Equestrian Sportswear sets a whole new
standard in terms of materials, fit, technical solutions
and design for active riding. The starting point is the
three-layer principle that allows the body to regulate
heat, depending on activity and despite the exterior
temperature, wind and moisture. Ideas are conceived
and tested thoroughly both at the yard near Gothen-
burg, and at the desk in an office just a stone’s throw
from there. All garments are tested during the pro-
duction process by athletes - the Stierna team riders,
and then are further developed and refined to per-
fection. The Stierna Equestrian Sportswear collection
consists of lightweight, high-performance pieces,
based on a sports fit with style that gives optimum
freedom of movement thanks to design, construction
and material choice.

is a sport and it is about time we

riders begin to see ourselves as the
athletes we are and dress accordingly.”

Helena Stromback
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TEXTILE
TUlULE SUSTAINABILITY

yAIR{I BY SWEDEN

THE MATIOMAL PLATFORM

TEXTILE & FASHION 2030

Stierna Equestrian Sportswear is part of the
Swedish National Platform for Sustainable
Fashion and Textiles, Textile & Fashion 2030.
The Swedish government has given the Uni-
versity of Boras the task to establish and lead
Textile & Fashion 2030. The assignment is led
by Smart Textiles, part of Science Park Boréas at
the University of Boras, in collaboration with the
Swedish School of Textiles, the Swedish Fashion
Council, the RISE Research Institutes of Sweden,
the Swedish Trade Federation, and TEKO, the
Swedish trade and employers’ association for
companies working in the textile and fashion
industry.

Read more at https://textileandfashion2030.se
e 00 000 000 0 00 0 0 o0

WHO WE ARE

Stierna is named after Helena's first love, Star Queen, whose image
represents the passion that has been instrumental in the design of
every garment. Stierna is the old Swedish spelling of star.



OUR MISSION

TO PROVIDE ACTIVE RIDERS WITH A RANGE OF HIGH QUALITY
EQUESTRIAN SPORTSWEAR THAT ALLOWS THE ATHLETE TO
PERFORM AT THEIR OPTIMUM IN ALL CONDITION.

Brand values

The Stierna Brand Values are a guide for how to work
and act, inside and outside the company, in training
and in competition.

KNOWLEDGABLE

We know that every detail matters when it comes to
experiencing our products. It is not only the material,
design or construction, it is the combination of them
all. We take the time to investigate and stay in the
forefront of the latest developments.

OUR VISION

EMPOWER EQUESTRIAN ATHLETES

DEDICATED

We know it takes dedication to succeed, no matter
what you want to achieve. This is what helps us to
stay focused on our vision:Keeping us in sync with
our customers.

PASSIONATE

We love horses, the daily-interaction and-all equestrian
sports:Io" us; riding is an everyday, outdoor. activity
and we are happy to be out in all conditions. This is
the passion.we sharéwith our core customers.




HOW WE CARE

HOW WE CARE

The clothing company Stierna Equestrian Sportswear
has from the beginning had the issue of sustainability
as one of the parameters in its ambition to develop
technical equestrian clothing with high functionality
for active riders. The phrase "Buy less, choose well,
make it last”, a quote by fashion queen Vivienne
Westwood, has become a mantra for Stierna’s product
development.

- We constantly strive to become a more sustainable
company. We must all relate to our limitations, but
there is always more you can do and it is important to
have a plan for the journey ahead and have the right
partners along the way, says Helena Strémbéck.

Helena Strémback is the founder of Stierna. She is a
dedicated rider and with her education as a textile
engineer has always worked with product develop-
ment in a number of physical outdoor sports such as
climbing, skiing and golf. To the stable, she therefore
automatically brought with her the principle of dres-
sing to avoid thinking about moisture and cold. But
finding a riding jacket with all the smart components
she was used to proved impossible. This was the start
of Stierna Equestrian Sportswear.

With equal parts determination and passion, Helena
has worked to develop the riding clothes. The ide-
as can be born and tested as much during the hours
in the stable outside Gothenburg as at the desk in
the office not far from there. All garments are tested
during the development process by active riders.

- Your horse’s best day is perhaps a day when the
weather is not at its best. But properly dressed, you
will not miss that valuable moment when everything
is right in communication with your horse. Functional
garments are really a must, says Helena.

Stiernas three pillars for sustainability

Stiernas sustainability work is an important part of the
brand, it’s identity and product development. It is ba-
sed on three very concrete pillars: Social sustainabi-
lity, Environmental sustainability and Sustainability in
terms of quality.

Social Sustainability

Social Sustainability is about the products being pro-
duced under responsible forms where working condi-
tions, wages and the right to trade union negotiations
are protected. This is handled via Stiernas Code of
conduct which is linked to BSCI. BSCI is not a label
in itself, but a working standard between companies.
Therefore, you will not find a garment in the store
with a "BSCl logo”, but if a company works with BSCI
standard, it means a guarantee of ethical working
conditions for the workers. BSCI, The Business Social
Compliance Initiative, is a European business-driven
collaboration initiative for companies that want to im-
prove working conditions in the global supply chain.
Stierna’s key suppliers are all members of BSCI.

Environmental sustainability

Environmental sustainability is about choosing
well. The vast majority of Stierna’s products are
made of polyester. The polyester fabrics are dura-
ble, quick drying and they can transport moisture
efficiently. Most of Stierna’s polyester garments
are made from recycled fiber. Production of poly-
ester fabric, especially recycled, also requires less
water than production of many other materials.

-Recycled polyester is overall one of the most
environmentally friendly functional materials av-
ailable, and by offering recycled and recyclable
products, we have come closer to our goal of
maximum experience with minimal environmental
impact. Stierna garments have also been comple-
tely free of fluorocarbons since the start in 2015,
says Helena.

Sustainability in terms of quality

All garments from Stierna are made from scratch,
ie from the fabric construction to the fit and de-
sign.

-The absolute greatest, positive environmental
impact you get by making durable garments, He-
lena Strémbéck continues.

The research program Mistra Future Fashion has
produced data that shows that a garment that is
used three times longer than the average reduces
its climate impact by 65 percent and its water use
by 66 percent.

-It is about creating garments that are not only
durable but also have a design expression that
lasts over time. Our garments are used by profes-
sionals such as veterinarians and riding schools
as well as the mounted police in Sweden, Norway
and Denmark, says Helena Strémbéck.
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OUR WATER BOTTLE
ARE CO2 NEGATIVE

Our Stierna water bottles look and feel like
ordinary sports bottles, the difference is that
they are made in Sweden from bioplastics and
do not burden our planet with unnecessary CO2
emissions. We use biomass from residual pro-
ducts that come from sugar cane, simply put,
what used to be thrown away in sugar produc-
tion, we make bottles from. Sugarcane, which is
a perennial plant, can put up its own shoots 8
times before you need to replant them. During
these 8 years, photosynthesis contributes to a
deficit of CO2. A bottle from us has a CO2 of
-3.09kg. But the best of all is that you can also
recycle them with ordinary plastic and then be-

come new products.
e 00 000 000 0 00 0 0 o0

kwows



OUR STATEMENT OUR STATEMENT

#BECAUSE EVERYDAY IS A GOOD RIDING DAY
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A GLOBAL PERSPECTIVE

0D

lower impact

Longevity
with a global
perspective

Globally, the apparel industry has a big impact on the
environment. Calculations on the emissions shows that
as much as 95 % of the total impact comes from the
supply chain and the production of products and
material. It is therefore imperative that our industry
acts to reduce its climate impact for the long-term.
To do this effectively, we must tackle the areas of our
value chain with the greatest impact. Most of the
apparel industry’s GHG emissions are generated during
raw material production, supply chain processing and
assembly, transportation, and in customer product
care and disposal. Therefore we are focusing on the-
se areas in our sustainability work. One way of doing
that is to focus on Longevity. The research program
Mistra Future Fashion has produced data that shows
that a garment that is used three times longer than
the average reduces its climate impact by 65 percent
and its water use by 66 percent. Longevity has always
been important to us. We built our brand on high-qu-
ality products that last, and we often meet consumers
who still use products from our first ever collections.
Of course, this makes us proud, but it also sets the bar
high to meet these requirements consistently.

12
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amfori

Trade with purpose

AMFORI - BSCI

More than 90% of Stiernas products are pro-
duced in factories that are members of Amfo-
ri (Business Social Compliance Initiative) and
follow the BSCI Code of Conduct. Since 2003,
Amfori BSCI has enabled companies to trade
with purpose by improving social performan-
ce in their supply chain. Their strong code of
conduct has 11 principles that range from fair
remuneration to no child labour, along with a
step-by-step approach that enables companies
to monitor, engage, get empowered and recei-
ve support to put sustainable trade at the heart
of their business.

Read more about BSCI at https://www.amfori.
org/content/amfori-bsci

206 knoys

OUR PHILOSOFY
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~Since

we started, our goal has been to create

thoughtfully created garments with great style,

high quality, and impeccable fit. We do this

through responsible sourcing and ethical

production, so they can be consciously

Made to
be worn

We design products that last. The goal of Stierna
product development is to add timeless design sewn
into the best materials. Longevity goes hand in hand
with how we think about quality and our customer
relationships. We design functional and contemporary
pieces that consumers can keep close for a long time;
we offer repair services to prolong every product’s life.
When the time comes to part with their products,
consumers can recycle them to make the most of
whatever resources that remain. We educate and
encourage our end users to discover ways to take
better care of their products, providing a laundry and
detergent guide, to instructions for how to re-boot
water-repellent performance. Regarding Repairs, we
are committed to having our garments last as long as
they’re meant to, even if that sometimes involves a
repair or two. Should a customer happen to tear their
favourite jacket when riding or working in the stable,
all they have to do is contact us for repair support.

13

kept for many years to come.
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REPAMERA

Stierna has a collaboration with Repamera, a
Swedish online tailor, repairing and customizing
all types of clothing. The repair service is avai-
lable on-line, starting up in Sweden but other
countries will be added as soon as the logistic
is at place.

- We've set ambitious environmental goals. But,
to get there we need to bring our customers
on the journey and create increased awareness
and demand for services that help extend the
life of clothes. - We're constantly testing new
initiatives and scaling up those that work, which
means that together with our customers we can
reduce the climate impact, says Robert Kos,
Co-founder, Stierna.

206 knoys



CHOICES WE HAVE MADE CHOICES WE HAVE MADE

By 2025 100% of our products will be circular
— made from recycled or biodegradable fibers

and recyclable or biodegradable at end-of-life.

/‘A

RECYCLED MATERIAL

Most of our products are made from polyester.
As a fiber, polyester has a long list of bene-
fits. Polyester fabrics can be made to be very
durable; they dry quickly, and they wick away
moisture efficiently. A polyester fiber can also
be reused again and again, without impairing
any of its fantastic properties. Most of our poly-
ester garments contains recycled fibers, many
are recyclable, and most are both. Production
of polyester, especially recycled polyester, re-
quire less water to produce than many other
fibers, and working closely with our suppliers
we can ensure the production is made in a more

sustainable way.
© 060060006 06060 0 0 0 0 0
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CIRCULAR PRINCIPLES FOR PRODUCT DEVELOPMENT

END OF USE

Design for cyclability am
When the time comes to part wi

products, consume

DURABILITY & REPAIR

Design for longevity, repair and-disas-
sembly. Reduce, repair, reuse, recycle:
we use circular principles for product
development as the foundation of our
work. We communicate our ongoing
efforts, and we're constantly finding
new and better ways to care for people
and our planet.

PRODUCT LIFECYCLE

details are meant to serve a

purpose. We have a well working design

process including all stages to make
at each product has its purpose.

“RESOURCE EFFICENCY

Maﬁbf_@ choices and reduce, the use of
water-and-energy: Aesthetic,scomfort,
and p'er'fdr‘r‘-ig_m_:'_énare all qualities*that
make a garmentslong-lasting. We ‘work

closely with our ssuppliers to respon:-*

sibly source the best materialsfor every
Stierna piece.

CHOICES WE HAVE MADE

3
Thinsulate

INSULATION
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Circular
principles

for product
development

We're on a mission of mindful consumption: this
means changing the industry perspective from fast to
slow by creating pieces that can be worn and loved
for longer. The challenges we all face are not small,
but we know what we need to do. We need to use
resources in the best way and move towards a circu-
lar economy that values economic aspects equally to
the social and environmental ones. Developing more
circular business models and changing working ways
from linear to circular is the only way forward and we
need a system that supports this shift.
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CHEMSEC - NO PFAS

Stierna has joined ChemSec’s petition which
calls on lawmakers to stricter regulation of
perfluorinating and polyfluorinating substances.
ChemSec is a Swedish and independent environ-
mental organization that drives the development
towards environmentally friendly chemicals and
brings together companies and organizations to
accelerate legislation on hazardous substances.
Stierna’s waterproof riding clothes have been
free from PFAS since its launch in 2015. Stierna
is joined by H&M, Stadium, KappAhl, IDUN
Minerals, Houdini Sportswear, and COOP Den-
mark in this petition.

Read more at https://chemsec.org/pfas
e 00 000 000 0 00 0 0 o0

Light weight,
down free
warmth

The thin, light and warm 3M Thinsulate™ syntethic
Insulation with 78% post-consumer recycled material
is produced by a special technique with extremely
fine microfibers, that gives more fibres per m2 that
can trap air and block body radiant heat loss, than
on a standard polyester padding. The fine microfi-
bers gives warmth without extra weight, making 3M
Thinsulate™ an efficient insulator with a very high
warmth-to-thickness ratio enabling garment designs
with less bulk and enhanced freedom of movement.
3M Thinsulate™ is breathable and withstands moist
and will keep you warm and dry.

17

FUR FREE RETAILER

Stierna is a member of Fur Free Retailer, a part
of Fur Free Alliance. Fur Free Retailer is the
world’s leading program to connect fur-free
companies to consumers seeking ethical goods.
The online fur-free list provides consumers
accurate information about a retailer’s fur policy,
allowing them to make an informed choice
when shopping. The Fur Free Retailer program
is recognized by the ISO 26000:2010 Guide-
lines to Corporate Social Responsibility as an
example of sectoral initiatives. Stierna is joined
by H&M, North Face, Michael Kors, Prada, Stella
Mc Cartney and 1 561 others.

Read more at https://furfreeretailer.com
© 00 000 000 0 00 0 0 o0



CHOICES WE HAVE MADE

BAMBOO CHARCOAL

The bamboo charcoal fabric has an antioda
effect without any need for added chemica
The bamboo also has a natural coolness th
will help you to regulate your body tempera
ture and keep you fresh and comfortable both
during and after activity. Bamboo charcog
fibers are quick-drying and because the ba
boo charcoal nanoparticles are embedded
the fabric rather than simply coated onto
surface, the fabric can be washed numer
times with no adverse effect on the charc
qualities. Bamboo is a natural resource and c
grow on marginal land, not suitable for agri-
culture or forestry. Bamboo forest plantations
reach maturity in 4-6 years and culms can be
harvested 2-3 years later; trees typically are har-
vested after 20 to 50 years or more and bam-
boo releases 35% more oxygen than equivalent

areas of trees.
o o 0 o o ololiolle S o e Nall o

No

RELEVANCE ANALYSIS

From a risk and oppertunity perspective
we have selected the sustainability areas
that are relevant to us as a company
based on international guidelines for
sustainable business such as ISO 26000
and Agenda 2030.

No

BUSINESS
OPPORTUNITIES

We have identified areas we can in-
tegrate into the business plan and
discovered how we can fine-tune our
business model to give us better profi-
tability and at the same time contribute
to sustainable development in general.

OUR PROCESS

No

SIGNIFICANCE ANALYSIS

We have made an analysis that shows
which of the selected sustainability are-
as where we as a small company have
the greatest opportunity to influence
and create value for stakeholders and
society in the best way and at the same
time create business value.

No

NEXT CONCRETE STEPS

We decided on some initial activities
to develop our sustainability work in
a concrete way and landed in a plan
ahead.

No

DEVELOPMENT
POTENTIAL

We have identified areas of sustaina-
bility where we have the opportunity
to develop and what we can do to get
better.

No

THE LINK TO
AGENDA 2030

Based on our focus areas for sustaina-
bility with the potential to create value
both socially, ecologically and economi-
cally, we have identified the sub-goals
that we can best contribute to.

Summary

This document describes our initial Sustainability
Strategy and at the same time constitutes a simple
“self-declaration” for how we as a small company
contribute to sustainable development and the global
goals for sustainable development in Agenda 2030.
The summary also contains a first responsibility policy
and plan ahead. The work was done in collaboration
with Almi and their process called Framtidsgeneratorn
(The Future Generator). The Future Generator is a
short but concise analysis of the current situation with
a focus on sustainability. The goal is to identify a num-
ber of focus areas within sustainability that enable the
company to take the next step to better contribute to
sustainable development and at the same time enable

a long-term sustainable business. A standard that is
specially adapted to fit all companies regardless of
size.The content of the Future Generator is based on
36 sustainability areas that are based on the internatio-
nal guidelines for sustainable business. There are clear
links to both the Global Goals for Sustainable Deve-
lopment in Agenda 2030 and ISO 26000. The process
was supported by Maria Ahman and Hanna Wessman
at Almi Vast. Almi Féretagspartner AB is owned by
the Swedishstate and is the parent company of a
group consisting of 16 regional subsidiaries. Almi
offers loans to companies with growth potential and
assists in their business development.

almi



OUR SUSTAINABILITY JOURNEY RESPONSIBILITY POLICY

ORIENTATION

We have always known that sustaina-
bility is important and have from the
start seen it as a cornerstone of our

STARTING company. With the support of our
advisor, we have deepened our under-
POINT standing of how sustainability is related

to our business and long-term strategy
on a broader level. We have identified
our most important areas of sustainabi-
lity where we can have a great impact
and create great value both for us and
for the outside world.

BUSINESS INTEGRATION

We developed the work in the spring
of 2021 by evaluating how we will
integrate the work in a natural way into

the business. We have previously
integrated sustainability as part of our
business philosophy and our values.

;i

DEVELOPMENT

We will gradually adapt our business
to become increasingly sustainable,
among other things by exploring the
possibilities in the circular economy. We
develop services in repair and inform
about material care. At the same time,
we ensure accurate information about
end-of-life management. We adapt to
our conditions and requirements from
customers.

Responsibility Policy

A SUSTAINABLE FUTURE

We have set our sights on a world
market and see that through our
operations we can strongly contribute
to sustainable development. We prepare
to create win-win-win for us, our stake-
holders and society at large.

) FUTURE
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Our overall responsibility policy for the principles
identified in ISO 26000 - the world’s largest standard
for sustainable business in order to maximize the
business’ contribution to sustainable development.

ACCOUNTABILITY

We are a small company, but we know that we are
big enough to influence our environment and the
people we come in contact with. We know that we
have a responsibility and want to contribute to a
sustainable society in the ways we can.

BUSINESS ETHICS & TRANSPARENCY

We strive to behave ethically in all relationships
and situations. For us, it means being honest, and
showing consideration and respect for everyone we
have a relationship with.

21

STAKEHOLDER RESPECT

We always have a perspective with us which means
that we think about how decisions and activities will
affect customers, employees, suppliers and the society
around us. Where we create value, we take responsi-
bility. For example, that we strive for the garments to
last as long as possible.

LAWS & GUIDELINES

We continuously update our knowledge of laws,
norms and guidelines in the markets in which we
operate. We affirm human rights.

KNOWLEDGE & FOLLOW-UP
We ensure that our employees and other relevant
stakeholders are aware of this policy and also under-
stand and act in accordance with it. We follow up and
evaluate compliance annually.



THE GLOBAL GOALS

THE GLOBAL GOALS

Sustainable

\\ 1/

development goals

At Stierna we have made a sustainability promise — to
make a difference for future equestrian athletes — and
we are committed to contributing to the Sustainable
Development Goals. Everything we do, we do for
our customers. Our responsibility to contribute to
the Sustainable Development Goals (SDGs) is highly
connected to our customers, because we want those
who buy and wear our garments to be able to en-
joy sustainable equestrian lifestyles, both today and
tomorrow.The SDGs are 17 goals developed and de-
cided by the United Nations Member States in 2015.

22

The goals are set to make our world a better place
by 2030 and achieve extraordinary things; ending
world poverty, fighting inequality and tackling climate
change. The SDGs have been agreed upon by govern-
ments, demanding action from all countries. However,
achieving these goals is heavily dependent on support
from everyone and companies have an important role
to play. The SDGs provide an invaluable tool for colla-
boration, as the goals provides global common ground
for sustainability and enables everyone to work
together to build a better future.

SUSTAINABILITY STRATEGY

3 GO0D HEALTH
ANDWELL-BEING

DECENT WORK AND
ECOMDARE GROWTH

T

1

1

QUALITY
EDUCATION

|

REDIACED
INEQUALITIES

PEACE. JUSTICE 1 PARTNERSHIPS
AND STRONG [FOR THE GDALS
INSTITUTIONS

;

Sustainability Strategy

At Stierna we have identified five of the SDGs combined into four goals to which our business can make signifi-
cant contributions to sustainable development. The work was done in collaboration with Almi and their process
called Framtidsgeneratorn (The Future Generator). It is 36 defined sustainability areas that are based on a
distilled compilation of the international guidelines on sustainability for companies. Linked to both the Global
Goals for Sustainable Development in Agenda 2030 and ISO 26000. We have developed our sustainability pro-
mise and focus our efforts on projects and initiatives to support these goals.

TO WORK FOR CIRCULAR
SOLUTIONS AND SUSTAINABLE
USE OF RESOURCES (M2)*

We want to use resources in a smart and responsible
way. We want to enable a long service life for our
products, we do this through a design process where we
carefully choose materials. We also add services such as
repairs to extend life. We inform our customers about
material care and how the product should be handled
when it has reached end-of-life. In this way, waste is
reduced and we streamline the use of resources.

8.4, 12.1 and 12.5

B BCINT WO

o e

o

TO GET INVOLVED IN THE
LOCAL COMMUNITY (S1)*

We want to get involved in the local community, both
for our own sake but also to be part of developing
communities and contexts where we operate. We are
proud to promote and make the equestrian sport
accessible to more people.

3.4, 10.2, 11.7 and 12.8
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TO WORK FOR A SUSTAINABLE
VALUE CHAIN (E4)*

We want as far as we can work for a sustainable
value chain. With close supplier collaborations, we
ensure that our products are produced under good
& fair conditions. We design and produce garments
with a long lifespan so that customers can perform
optimally both today and in the future. We want to
influence the customer to choose a sustainable
product.

10.2, 12.2, 12.4 and 12.8

TO MAKE CUSTOMERS AND
CONSUMERS AWARE (K7)*

We want to educate and make customers and consu-
mers aware so that they become well-informed about
their responsibilities and have the opportunity to make
sustainable choices. We do this by informing about the
product’s lifetime value. Wearing garments for a long
time is a key to a sustainable future.

8.4 and 8.8

*We have focused on sustainability areas E4, K7, M2
and S1 from Almis process The Future Generator.



SUSTAINABILITY STRATEGY

Ensuring healthy lives and promoting well-being at
all ages is essential to sustainable development.

3.4 Reduce by one third premature mortality from
non-communicable diseases through prevention and
treatment and promote mental health and well-being.

We will keep promoting the benefits from the equestrian
industry.Just as being around and handling horses can
offer incredible benefits to those dealing with physi-
cal and mental health issues. Many of us experience
some level of stress or anxiety in our work or life, but
being around horses has been proven to reduce our
stress levels. Together with Team Hélso & Friskvard
one of a few organisations in Sweden approved by
SOK (Swedish Olympic Committee) to conduct test on
Swedsih Olympians, we developed the Training book
Hard Core a traning book for dedicated riders availa-
ble in Swedish and English.

Sustained and inclusive economic growth can drive
progress, create decent jobs for all and improve
living standards.

8.4 Improve progressively, through 2030, global
resource efficiency in consumption and production
and endeavour to decouple economic growth from
environmental degradation, in accordance with the
10-year framework of programmes on sustainable
consumption and production, with developed countries
taking the lead. 8.8 Protect labour rights and promote
safe and secure working environments for all workers,
including migrant workers, in particular women mig-
rants, and those in precarious employment

We will continue our work with Social sustainability as
one of our three pillars of sustainability. Social Sustai-
nability is about the products being produced under
responsible forms where working conditions, wages
and the right to trade union negotiations are protected.

Reducing inequalities and ensuring no one is left
behind are integral to achieving the Sustainable
Development Goals.

10.2 Empower and promote the social, economic and
political inclusion of all, irrespective of age, sex, disa-
bility, race, ethnicity, origin, religion or economic or
other status

Equestrian sports are on forefront of gender equali-
ty and this is of course a value we share. We belive
that a world with equality for all no matter of age, sex,
disability, race, ethnicity, origin or religion is a better
world for all.

24

The world is becoming increasingly urbanized.
Since 2007, more than half the world’s population
has been living in cities, and that share is projected
to rise to 60 per cent by 2030.

11.7 Provide universal access to safe, inclusive and
accessible, green and public spaces, in particular for
women and children, older persons and persons with
disabilities

We support local equestrian facilities, events and com-
petitions supporting the community allows it to conti-
nue to be an inclusive sport welcoming people of all
ages, nationalities and gender.

Worldwide consumption and production — a driving

force of the global economy — rest on the use of | 2 ==

the natural environment and resources in a way that
continues to have destructive impacts on the planet.
Sustainable consumption and production is about
increasing resource efficiency and promoting sustai-
nable lifestyles.

12.1 Implement the 10-year framework of program-
mes on sustainable consumption and production, all
countries taking action, with developed countries ta-
king the lead, taking into account the development
and capabilities of developing countries. 12.2 Achieve
the sustainable management and efficient use of natu-
ral resources. 12.4 Achieve the environmentally sound
management of chemicals and all wastes throughout
their life cycle, in accordance with agreed international
frameworks, and significantly reduce their release to
air, water and soil in order to minimize their adverse
impacts on human health and the environment. 12.5
Substantially reduce waste generation through pre-
vention, reduction, recycling and reuse. 12.8 Ensure
that people everywhere have the relevant information
and awareness for sustainable development and life-
styles in harmony with nature

We will communicate our sustainability work, share
our knowledge and commitment, using a tone of voice
that reflects who we are and what we stand for. During
2021 we are launching our first sustainability report,
which marks the first step in being more transparent
about our sustainability process. We will continue to
develop our Stierna Care initiative, which provides,
sustainable detergents and DWR treatments, care ad-
vice and repair service.

SUSTAINABILITY STATEMENT

oy less

choose well

wake it last

Sustainability statement

We have made a sustainability promise — to make a
difference for future equestrian athletes and we belive
in the immortal words of the queen of fashion, Vivienne
Westwood; buy less, choose well and make it last. It is
a sustainability statement we stand for. We are conti-
nuously working towards becoming a more sustaina-
ble company. Being a young company, this thinking
has been part of our identity from the beginning and
we are continuously learning and improving our sus-
tainability efforts. For us, it is about being prepared,
setting the right pace, having the focus and the endu-
rance to go the distance. It is about being persistent,
overcoming fences and never giving up on the overall
goal. Just like we do as riders.

BUY LESS - LONG LASTING THREE LAYER THINKING
Using the Stierna three layer thinking allows a more
versatile and efficient use of your garments all year
around. The focus on function and innovative design
creates a long-lasting collection that stays in fashion.
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CHOOSE WELL - CONSTRUCTION, DESIGN &
PRODUCTION

High quality equestrian sportswear to us also means
that our products must be manufactured in a way that
is environmentally and socially sustainable. We are
committed to working closely with our suppliers and
business partners to achieve a long-term, sustainable
social and environmental standard in the factories that
manufacture Stiernas products.

MAKE IT LAST - MATERIAL & PRODUCT CARE

The earlier you make a better choice the higher its
impact. Combining technical knowledge with innova-
tive design is a challenge and a close collaboration
between design, product development and the pro-
duction is a big part of the process.



THANK YOU

It’s about working together

With our sustainability promise we are raising the bar for ourselves. In some areas, we have already set things in
motion and the roadmap is clear. In other areas, we know what we need to achieve but have not figured out how
yet. Along the way and as we progress, we will move our targets forward to make sure we keep our promise.
Even if we don’t have all the answers yet, we know that transparency, inclusiveness, innovation, dedication and
above all collaboration will get us where we need to be. We invite everyone to join us on this journey, inclu-
ding our customers. We want to empower and inspire those we connect with to live more sustainably, through
everything from small nudges towards sustainable choices, to creating ambassadors for sustainable equestrian
lifestyles. We would like to say thank you to everyone involved, helping us present our first sustainability report.
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“"We know that our customer cares about sustainability,

but that they doesn’t always have the time, energy or

possibility of getting into the details. So they should
feel confident that we're taking care of that for them.”
Robert Kos

No

This Sustainability Report is
printed in a limited edition.
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